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Welcome to E-WEB 
 
Welcome to E-WEB.com.au and thanks for signing up. Iôm looking forward to helping you 
achieve your goals with your online business.  
 
Iôve written this guide to help you. The guide is to help you find your way around and get on the 
road to building and managing your online business even faster.  
 
I hope this guide helps you! 
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The Dashboard  
 

 
Figure 1: Dashboard, overview. 

 
 

Every time you log in, the first thing youôll see your dashboard. Your dashboard gives you a set 
of key charts that give you a quick overview of exactly how your business is tracking. You can 
see your visitors, online sales, web enquiries and list subscriptions (Figure 1). 
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The Menu 
 

 
 

Figure 5: System Navigation (Menu) 
 

See Figure 5 above. 
 

¶ The Website tab is for managing your website. 

¶ Modules gives you access to content items that you can add to web pages. 

¶ eCommerce gives you access to everything you need to manage your online shop. 

¶ Marketing tab gives you access to the systemôs email marketing capabilities. 

¶ Customers tab to navigate through your integrated customer database 

¶ Reporting tab gives you a comprehensive view of all the key metrics you need to 
analyse and improve your online business. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



Page 6 of 31 
 

Managing Web Pages 
 
To manage your web pages, go to Web Pages under Website, where youôre shown a list of 
pages. Simply click on a web page to edit it (Figure 10). 

 

 
Figure 10: Web Page List 

 
Your page details are above your editor, where you can set the page names, URLs and more. 
As you move your mouse over each box, the help in the blue hints box will change to help you 
with relevant tips (Figure 11). 

 

 
 

Figure 11: Web Page Details with blue hint box 
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When you edit a webpage, youôve got a word-processor-like editor (Figure 12) to edit your 
pages. With the editor you can: 
 

1. Make text bold, italic or underline. 
2. Create Bullet points or change indentation 
3. Create a table 
4. Add images 
5. Create links to other pages in your site 

 
 

 
 

Figure 12: Editor Toolbar 
 
 

You can also add links to other items in your site, like products, catalogues, blogs and forums 
and more. To do so, after opening the Hyperlink Manager (Figure 13) simply click on the white 

square next the URL text entry box. 
 
 

 
 

Figure 13: Hyperlink Manager 
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On your right youôll see your action box again (Figure 14), this time with a much wider range of 
actions to take. Note that you can preview your pages, make pages secure, syndicate the page 
on RSS, or rollback to previous versions if youôve made a mistake. You can also add a range 
modules to your page via the Module Manager. 

 
 

 
 

Figure 14: Action Box on the right of Web Page Details 
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Introducing Modules and adding Modules to Pages  
 
Modules are created under the Modules tab (Figure 15), and enable you to add functionality to 
your web pages and your web site. 

 
 

 
 

Figure 15: Modules Tab 
 
 

Letôs look at adding a web form to a page using the Module Manager (Figure 16). First click on 
the module manager, then select the web form we want to use. Youôre given a quick preview of 
the form, and if weôre happy we choose where to insert it in the editor, then click insert. 
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Figure 16: Adding web form using Module Manager 
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Managing Files 
 
Letôs look at how you can upload files into the system like images, CSS, flash files and more 
using the File Manager (Figure 17). 

 
 

 
 

Figure 17: File Manager 

You can see your existing files and folders listed, or click on thumbnail view to get a thumbnail 
view of your files (Figure 18). 

 
 

 

 
Figure 18: File Manager Thumbnail View 

 

You can click on a file for a closer look (Figure 19). Click here to download, resize or delete the 
file. If youôre tech savvy with CSS, you can also edit your CSS files in place by clicking on the 
file and then clicking edit. 
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Figure 19: Image Preview and Details 
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-ÁÎÁÇÉÎÇ 9ÏÕÒ 3ÉÔÅȭÓ ,ÏÏË ÁÎÄ Feel - Working with Templates  
 
Templates hold the common parts of your site that donôt change as you move through your 
different pages. So your websiteôs headers, footers and navigation elements would usually be in 
a template. Then, the content thatôs specific to each page goes in the web page (Figure 20). 

 

 
 

Figure 20: How Templates work 
 

Hereôs a template (Figure 21), accessed via Administration->SiteWide Templates. You can see 
the header elements and footer elements are here, with a single {tag_pagecontent} in the 
middle of the page. When the system displays a page, it replaces {tag_pagecontent} with whatôs 
in the web page. When editing a template youôve got a lot of the same options as for web 
pages. 
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Figure 21: Editing a template 
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Your Online Shop 
 
You manage your online shop by adding products to catalogues. Catalogues not only help you 
group and manage your products, they are like special web pages that you can link to that run 
your online shop. Note that when you click on a catalogue, you go straight to the catalogue 
view, which is a special page managed by the system, not a web page in the strict sense 
(Figure 22).  

 
 

 
 

Figure 22: Coffee Machinery Catalogue 

When editing a catalogue you can choose a template to give a consistent look and feel for each 
catalogue (Figure 23-A). You can either add products from here in the action box (Figure 23-B), 
or you can add products to catalogues from the product view. You can add a link to this 
catalogue to one of your web pages (Figure 23-C), or you can make the catalogue 
secure/password only (Figure 23-D). 
 
 

 
 

Figure 23: Catalogue Details Page 
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Managing Products  
 

Products are the items you actually sell online (Figure 24) 
 

1. Give your product a name 
2. Add some images - small image for the thumbnail view, a large image for the detailed 

view. 
3. You can make this an e-product and upload your product. 
4. You can set up inventory control, by clicking ñshow more optionsò. 
5. Give your product a detailed description here in the editor. 
6. Once youôre done, preview the product. 
7. You can then add the product to a catalogue, or 
8. You can insert this product directly onto a web page. 

 

 
 

Figure 24: Product Details Page 

9. You can group the product with other products (Figure 25). Grouping is used to link 
products that are almost the same, but differ in small ways - for example, for a t-shirt you 
would group the Large shirt with the small size and medium size. Then people could 
choose which size they want when viewing the product. 
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Figure 25: Grouping products 
 
 

Create related products via Upsell/cross-selling relationships (Figure 26). This allows you to 
suggest or upsell related products to your customers. 

 

 
 

Figure 26: Relating Products for Cross/Upselling 

 
 
 
 
 
 






























